BRAND GUIDELINE




ABOUT THIS GUIDE

The following pages provide an overview of the Prime Bank visual identity system, applicable to both print and online uses. Use it as your tool
to determine what to do and not to do as you present Prime Bank material internally or externally.

No logos or brand identities that carry the name of the Prime Bank or its member institutions may be created without adhering to the system
outlined in this guide.

These guidelines were created to build consistent design language for Prime Bank.
Not all examples and instances will be represented in this guide. If any questions contact Prime Bank Marketing
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Primebank Main Logo

Position, size, and colors, along with the spatial and proportional relationships of the logo elements, are
predetermined and should not be altered.

Prime logo should always be clearly displayed and should be placed on a carefully selected background
The Prime Bank Logo should always be used as one single unit and never seperated unless specific

scenarios to be applied are advised.

(@] Prime Bank

p—
—

P UTTI N G Y O U F I R S T

Logo with Tagline The Emblem

Logo without Tagline — .
Symbol [l All Prime Bank REIEE

m—

Symbol

I3 ] Prlme Bank :|WordMark P U TTI N G Y o u F 1R S T:I Tagline
o | |

Corporate Logo
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Corporate Colours
The Prime Bank colours consist of both of a brighter range of colors offset against a
limited range of secondary ones, giving a balanced vibrance in the visual appearance of the brand

Panesar Blue is the primary corporate colour. It always should appear on all communications.

Pantone Blue 801 C

CYMK: 77.76%, 25.13%, 3.83%, 0%
RGB: 0, 152, 206

HEX: #0098CE

CMYK Cyan Prime Gradient
CYMK: 100%, 0%, 0%, 0% Colour Swatch
RGB: 0, 174, 239

HEX: #00AEEF

Pantone Cool Grey 8
CYMK: 100%, 0%, 0%, 0%
RGB: 0, 174, 239

HEX: #O0OAEEF

Prime Green

CYMK: 75%, 0%, 100%, 0%
RGB: 57, 181, 74

HEX: #38B449

Prime Orange

CYMK: 0%, 50%, 100%, 0%
RGB: 247, 148, 30

HEX: #F7931D
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Primebank Typography

Our primary Communication fonts family is Optima and Avenir. This sans serif font is available in various weights.For all our

communication purposes.

. Avenir Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Available Weights

Avenir Light
abcdefghijklmnopqgrstuvwxyz Avenir Light Oblique
1234567890 Avenir Book

. Avenir Roman
2/M{}+=.,~"1@%&*£()_- Avenir

Avenir Bold Book Obl’que

ABCDEFGHIJKLMNOPQRSTUVWXYZ svenir Oblique

venir Medium

abcdefghijklmnopqrstuvwxyz Avenir Medium
1234567890 Oblique

2/1{}+=.,~"1'@%&*£()_-

Optima Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

2/ {}+=.,~"1@%&*E()_-

Optima Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
{t+=.,~ 1@%&*£()_-
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Avenir Black

Avenir Black Oplique
Avenir Heavy

Avenir Heavy Oblique
Optima Regular
Optima ltalic

Optima Bold

Optima Bold Italic
Optima Extra Black



Bank Product Logos

They comprise of various product models working to achieve the bank’s single strategy of building and
effectively delivering banking services that speaks to the customer and institutions needs.

Each product logo has a distinct visual identity which separates it from other products but have one

similar voice with regards to the overall identity of Prime Bank

PRODUCT LOGO STRUCTURE SAMPLE

| EXAMPLE OF PRODUCT
LOGO WITHOUT A LEAF

fg&bd 1 The green leaf should always
appear on the logo structure
it may be omitted on certain
scenarios where the leaf is

not used

- VISA CGOILF 2 The symbol icons vary

|

-

! however colour combination
9 Name Gold Card may range from the Prime
primary colours and their
gradients

iconic(ireenlLeaf

Descriptor
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Bank Product Logos
Our bank product logos :

o ~
Fada  BaXka

Personal Account

% %
BASYARA Prlmg et
anking

Corporate Account

R 4

PRIME ALERTS CASH S,BANK

SMS/ Em Mpesa Collection Account

& z

PRODUCT TARIFF RECURRING DEPOSIT
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GENER

P 4
X

Mortgage Account

Primeﬁobi

Banking

CUS%{MER

Care Center

-
@)

L TARIFF

%
THAG AN

Asset Finance Account

5
PRIMEYSH

&
Prlme‘Qerchant

Absolute Insurance

)
By
;

VISA COLF

Gold Card




Print .
Application

h



Brochure Style
The layout of the brochures vary in relation to the size and bank product used.Below are examples of the brochure

styles available

0l Prime Bank
SIZES T Th U Ry —_— — _

PUTTI N G Y O u FI1 RS T

A4, A5, A6 & DL SIZE

PRODUCT TARIFF (ﬁ :
Prime Mobi Priméﬁet

Banking Banking

USER GUIDE

YOUR PRIME BANKING QPTIONS

—

DL SIZE DL SIZE AS SIZE
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Product Flyer

The layout of the flyer changes in relation to the size and bank product used. Below are examples of the flyer available

Get started!
It’s Simple...

At Prime Bank, we understand what you need

from a daily banking product. That’s why our

new Faida account has been setup to give you
the most out of your personal account.

Our goal is simple:
“To help you with your daily banking needs,
efficiently, effectively and most of all affordably.”

SIZES:
A4, A5, A6 & DL SIZE

The layout is created to intergrate
the product in a manner to
engage and inspire the consumer

We guarantee that you'll get More for Less with
your Prime Faida Personal Account.

WIMJWVD | gat7

1 rams nterest

2 Cheque book
—
3 One free quarte

rly statement

A C C [a] [N} N T

Personal Account

An account that helps you care
for the society.

P UTTI N G Y O U

4 No ledger fee

P UTTIN G Y O U F 1 RS T

F 1 RS T
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Forms Style

These refer to the application forms style to be adapted when designing.

FRONT COVER APPLICATION FORM

PRIME LOGO HERE

APPLICATION FORM
COVER FORMAT

IMAGE AREA
PASTE IT HERE

PRODUCT APPLICATION
FORM HERE

;
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The fonts used is Optima only

TITLE FONTS:
OPTIMA

DETAIL FONTS:
OPTIMA

<15m10y0 k0

INSIDE PAGE APPLICATION FORM

DETAILS OF AUTHORISED SIGNATORIES

BRANCH: ‘

ACCOUNT TITLE: ‘

DETAILS OF SIGNATORIES:

AUTHORIZED SIGNATORY
(Please sign only within the boundary of this box)

AUTHORIZED SIGNATORY
(Please sign only within the boundary of this box)

Attach coloured passport size photograph

AUTHORIZED SIGNATORY
ign only within of this box)

NO TRANSPARENCY

WHITE FILL
BOX WITH
BLUE COLOUR

Attach coloured passport size photograph

(Please sign only within the boundary of this box)

AUTHORIZED SIGNATOR

Attach coloured passport size photograph

Mode of Operation:

Attach coloured passport size photograph

Mode of Operation:



Forms Style
These refer to the application forms one needs to sign up for the banks product or service.

Each product form varies from the other but have a similar design frame work to them.

SIZES
EXAMPLES OF APPLICATION FORM A4, A5,

"o K . 0 ¥ Prirrst 'rl:\rl!E:I @ Prime B ank VISA GOLD GOLF APPLICATION FORM

Before you sign the application form please read the agreement very carefully. If in doubt contact the nearest
PUTTING Y ou FIRST Prime Bank branch.

CREDIT CARD ACTIVATION FORM By signing the application form you formally agree to the terms and conditions of this agreement.

The issuance of the card and your acceptance and use of it will be governed by the Terms and Conditions in

force at the time of use.

This agreement binds all Bank cardholders.

Date:

*The Bank in is sole and absolute_discretion will determine the Credit Limit, including form and amount of any security

We are pleased ta enclose your credit card. The FIN has been dispatched to vau earlier to be provided. You will advised of such security requitement prior to issuing any Card.

¥ recquest Bhat you activae the Cand Beftes wsing it Pleace g1 the cavd activasian fam giver belos, ta activate yaur card,
PERSONAL DETAILS

Title Surname First Name Middle Name

1. The card cannet be deliversd o third party itk an avghority kewer fram Wie cardhioidur, El ‘ ‘ ‘ ‘ ‘ ‘

T The authority lemer should eontain the fame of the person authord zed s eollect the cad alorg with his B0 number Date of birth| | Nationality | Country of Residence | |

. Cogty of ) of the anthorived peran should be eyt aloeg with the activation fam

ID/Passport No.| | Place of tssue | RNo.[ |
Wowrs Sincerely,

Marital Status

Married [ | Single | | Divorced [ | Separated [ | Widowed [ |
G O l d Ca rd Mothers Maiden Name [ | Noof Dependens, ncluing spouse ||

Pl Mole:

Postal Address
For Candhahler Use Ony PO. Box ‘ ‘ Post Code ‘ ‘ City/Town ‘ ‘
1 bereby request the bank la aclivale my eredil Card Nos Residential Address

Hse. No. [ | Estate | | street: | |
et APPLICATION FORM

Email | | Phone No. | | Mobile No. |
Nasoe of person collecting the card: 10 Na:

Nearest Landmark | |
Sigrature: _ Ehabes i

Permanent Address, if different from Residential Address ‘ ‘

Residential Status

Far Hank Lise Oy Ownhouse [ | Since | | Tenant [ since | | Rent per month |
Supporting the Company house [ ] since [ tive with Parents [ |

sigature Verified by: Activited by: »
KENYA gy o), e (o of ey
i i 7 | Ghion reehod [ ] teasehold [ | Ot leasespeciy [ ]

Signature: Signature; LR No. l:l Estimated Value l:lomslanding Mortgage l:l

If less than 1 year at the residential address stated, please state previous address and length of stay

e I | |
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Magazine Ads

The template below applies to the style guide of our general communication to all posters

The layout is created to intergrate
the product in a manner to
engage and inspire the consumer

3 TIER
MR HEADER

HERE
SUB HEADER }

Lorem ipum BODY TEXT
HERE

IMAGE HERE USE:

TO CHANGE THE FOOTER OR

PASTE INTO COMMAND

STEEP PICK ANY ELEMENTS
FOOTER

ADJUST THE IMAGE FRAME
OR ADJUST TO A NEW SIZE

ACCESS THE MASTER PAGE

PDT
L0GO

k
e
0
HERE )

o] Prime Bank |

customercare@primebank.co.ke | www.primebank.co.ke
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o
1

n -

v ‘:‘ ?.‘ﬁ _'.0

. ‘ACHIEVING ¥
-~ MILESTONES " * -
b_- . . 3 . e

Congratulations to Shree Sanatan
Dharma Sabha (SSDS) on
Celebrating 100 Years in Kenya.

Prime Bank

PUTTING You FIRST

SIZES VARY WITH MAGAZINE
FULL PG, HALF PG,QUARTER
PG AND STRIP

The layout is created to integrate
the product in a manner to
engage and inspire the consumer

PDT
10Go
HERE

www.primebank.co.ke

LANDSCAPE FORMAT

HEADER HERE

SUB HEADER

IMAGE HERE USE:
PASTE INTO COMMAND

TO CHANGE THE FOOTER OR
ADJUST THE IMAGE FRAME
OR ADJUST TO A NEW SIZE
PICK ANY ELEMENTS

ACCESS THE MASTER PAGE

PUTTING YO

T

MAKING

A DIFFERENCE

TOGETHER

Congratulations to the Rotary Clubs,
Lions Clubs, Jain Social Group and
Sunrise Walkers on the successful
conclusion of the Famine Relief Activity.

Prime Bank

est. 1992

www.primebank.co.ke



Newspaper Ads

The template below applies to the style guide of our general communication to all posters

3 TIER
BOX

HEADER

HERE

STEEP
FOOTER

SUB HEADER

Lorem ipum BODY TEXT
HERE

IMAGE HERE USE:
PASTE INTO COMMAND

TO CHANGE THE FOOTER OR
ADJUST THE IMAGE FRAME
OR ADJUST TO A NEW SIZE
PICK ANY ELEMENTS
ACCESS THE MASTER PAGE

Prime Bank
LOGO Tel: (020) 00 0000 / 000 Prlme Bank

Email: addresss@primebank.co.ke PUTTING YOU FIRST

19™ BRANCH
NOW OPEN |
2017

19 Branches

At Two Rivers

And what’s more,
we are open on weekends!

2000

6 Branches

1992

1 Branch

Prime Bank
25 Two Rivers 2% Floor, Limuru Road

Tel: (020) 244 4500/ 501
Cell: 0798 499 352
Email: tworivers@primebank.co.ke

PUTTING YOU

customercare@primebank.co.ke | www.primebank.co.ke

2005

| J— 10 Branches
- |

e

FIRST

THE ANGLED SLOPE SHOULD
BE SLANTED. A BOX GUIDE

CAN BE SPLIT DIAGONALLY TO
SHOW THE ANGLE

SIZES VARY WITH NEWSPAPER
FULL PG, HALF PG,QUARTER
PG AND STRIP

The layout is created to intergrate
the product in a manner to
engage and inspire the consumer

FEATURES

The layout is created to intergrate
the product in a manner to engage
and inspire the consumer

The Steep footer is a constant
on our template to hold the logo,
Branch address and product logo

The three tier copy box should
always be on the left side of the
artwork with the main headline,
sub headline and copy template
respectively the layout is adaptive
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Corporate Merchandise

Below are samples of Prime Bank corporate merchandise materials

@
(@] Prime Bank | '
PENS e The FUTURE
Starts TODAY
i - ‘With

D

s - - \\ wXorr M e

5[/ 2616 @ t Gold Card
LT D -
[ ! = b Y
) | The FUTURE ——

() e \

| M g \ starts TODAY / ¢ -

MARATHON T-SHIRT PENS BUTTERFLY BANNER _

ROLLUP BﬁkNNER

OFTION 4 TN 2 OPTION 1 RN n N n n

UMBRELLA TEARDROP BANNER
MEDIA BANNER BAG
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Outgoor
Application
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Office Branding

Below are Prime Bank examples of which are adopted to the office window

branding

EXTERIOR OFFICE BRANDING ELEMENT OPTION

AREAS TO BRAND
WINDOW PANELS
OFFICE DOORS

49" 2.5" 7" 25" 49" 2.5" 49" 13" 72" 13" 50"

37"

37"

49" 2.5" 49" 2.5" 49" 25" 49" 25"

PANELS OUTSIDE VIEW DOORS

WINDOW BRANDING TEMPLATE
BRANDED AREAS
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98"

FEATURES

When branding the exterior office space the
abstract element should always be adapted
either to a Prime blue or on a frosted window

The pattern may be adopted as shown below

ABSTRACT ELEMENTS

o @ 0 0
SSg=0= Do ADg=5 o
%g@%%@@ : %@%@%@E@E@%@@%@Z@%@E
2Ca e Dio=bE o =csm JElo =0T ai=cS
CeRo=r0 a0 f0a S5 A0S0

ABSTRACT PRIME BANK ELEMENT
WITH BLUE BACKGROUND

ABSTRACT PRIME BANK ELEMENT
ON A FROSTED BACKGROUND




Office Branding

Below are Prime Bank examples of which are adopted to the office window

branding

EXTERIOR OFFICE BRANDING WITH IMAGE OPTIONS

AREAS TO BRAND
WINDOW PANELS
OFFICE DOORS

72" 69"

72"

45"

45"

35" 35"

PANELS OUTSIDE VIEW

DOOR

Prime ‘aoh] PrimeNet
Banking Banking

WINDOW BRANDING TEMPLATE
BRANDED AREAS

72"

Convenience
With Internet &
Mobile Banking

So You Can
Get Cash At
This Moment

' 35 ' 35" - 350
DOORS

PANELS OUTSIDE VIEW

FEATURES

When branding the exterior office space the
use of images pdt communication The branding
may be as shown below

EXTERIOR OFFICE BRANDING

AREAS TO BRAND
WINDOW PANELS
BRANDING ELEMENTS

WINDOW PANEL

WINDOW PANEL

Convenience
With Internet &
Mobile Banking

So You Can

Get Cash At
This Moment

723
Prime Mobi  PrimeNet l
Banking - Banking PRIME CASH

PDT LOGO PLA&EMENT PDT LOGO
PLACEMENT
ATM

DOOR

CASH
24/7
MONEY PAYMENT

LOGOS

BRAND BLUE
BACKGROUND

ABSTRACT PRIME
BANK ELEMENT
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Interior Office Branding

Below are Prime Bank examples of poster panel which are adopted to the interior

office window branding

r 1
(o] Prime Bank |

r b

SUCCESS IS

LIKING

YOURSELF

THE STARTING POINT OF ALL

ACHIEVEMENT

THE STARTING POINT OF ALL

LIKING ACREEENT

WHAT YOU DO
&

LIKING

HOW YOU DO IT
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FEATURES

When branding the interior office space the use
of poster panels is to be used to create a good
ambience to the office

THE STARTING POINT OF ALL

ACHIEVEMENT

~Napoleon Hill




ATM Branding

All Prime Bank ATM'’s on various locations are to be designed to be consistent with its overall design

should display all the graphics, and Customer care details to be visible for the customers to see.

ATM BRANDING WITH IMAGE OPTIONS

notification panel

AREAS TO BRAND
AREAS TO BRAND ATM BRANDING
ATM BRANDING

| ¢
r ;
T St PRIME‘{SH

Prﬂm@ Bank

PRIME CASH
LOGO HERE B

Tk

2,450
2450

81"

— 1 15
g, 1,539

60.5"

FEATURES

When branding the ATM the attached elements
are to be adapted to the accordingly

ATM Background Cash Payment
Gradient System logos

I

PRIME CASH
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ATM Branding

All Prime Bank ATM'’s on various locations are to be designed to be consistent with its overall design

should display all the graphics, and Customer care details to be visible for the customers to see.
Flaps
AREAS TO BRAND FRONT BACK
ATM BRANDING

ATM SIGNAGE

o CASH I
(YN 5477

CASH PAYMENT
SYSTEM LOGOS

ATM DOOR

86"

ATM DOOR

ATM Background Gradient

———— ABSTRACT PATTERN
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FEATURES

When branding the ATM the attached elements
are to be adapted to the accordingly

Flaps

FRONT BACK

ATM
BRANDING
ELEMENTS

20%

Key - Opacity of Prime Bank
emblem on flaps to be: 20%



ATM Screens

Below are Prime Bank design layout of Prime Bank ATM screens

/

/3
PUTTING YOU FfiRsT PRIME CASH

Always use your hands to shield you
PIN Entry

( 2 Never accept help from a
M  stranger. Contact your bank

cancel ©

o 4
@ PR[ME&SH V’SA

PUTTING YOU FIRST

WELCOME TO PRIME BANK

Please Select Language

ENGLISH ©

otHers ©

All Prime Bank
Get Information on

Our Exciting
Products & Services

Prime Net

Prime Mobi

Golf Card

4
PR[ME{{SH

Please enter your PIN

VISA

PUTTING YOU FIRST

Accerr ©

WARNING *

Make sure that no one can observ
Always keep your PIN secret’

cancee ©
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ATM Screens

Below are Prime Bank design layout of Prime Bank ATM screens

PUTTING YOU FIRST

Our ATM and Payment cards
are now more secure with
the EMV compliant chip

cancet ©

4y : 43
3 [ Prime Bank| 4l
PRIME‘{SH Tortrme e nnned PRIME‘{SH V’SA

Please select the account you would
like to withdraw money from

SAVINGS ACCOUNT

@ CURRENT ACCOUNT

@ CREDIT CARD ACCOUNT

cancEL ©

PUTTING YOU FIRST

Enter your PIN ONLY when
prompted to do so, on the
ATM

If the machine retains your
card, notify your bank before
leaving the ATM

cancet. ©
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PUTTING YOU FIRST

///JS Cash Withdrawal Process //‘\
2 im]] Prime Bank | i
PRIME}/{SH PRlME},{SH V’SA

Please select the amount for withdrawal or
Select the transactions

® 2.000
® 4,000
® ¢.000
® BAck

10,000 ©
15,000 ©
20,000 ©

OTHER AMOUNT @




Outdoor
Application
BILLBOARD
STREET SIGNS




BI LLBOARD STYLE SIZES VARY WITH BILLBOARD

SIZE & STRUCTURE
The template below applies to the style guide of our general communication to all posters

The layout is created to intergrate THE ANGLED SLOPE SHOULD
the product in a manner to BE SLANTED. A BOX GUIDE

engage and inspire the consumer CAN BE SPLIT DIAGONALLY TO
SHOW THE ANGLE

- FEATURES

The layout is created to intergrate
the product in a manner to engage
and inspire the consumer

HEADER

HERE BILLBOARD More Money,
FORMAT More Time...
SUB HEADER C . ‘
onvenience ‘

With Internet &

Mobile Banking
IMAGE HERE USE:
PASTE INTO COMMAND

The Steep footer is a constant
on our template to hold the logo,

Lorem ipum BODY TEXT Branch address and product logo

HERE

The three tier copy box should
always be on the left side of the
artwork with the main headline,
sub headline and copy template
respectively the layout is adaptive

=

CONNECTOR ALWAYS
APPEARS ON BB FORMATS

TO CHANGE THE FOOTER OR
ADJUST THE IMAGE FRAME
OR ADJUST TO A NEW SIZE
PICK ANY ELEMENTS
ACCESS THE MASTER PAGE

. Y
N . ﬁ : Prime Bank
PRIMEBANK Prlméﬁ(ﬁg Prlme Bariﬁzgl; PUTTI NG Y OUu FIRST
LOGO HERE

PDTLOGO
PLACE HERE

customercare@primebank.co.ke | www.primebank.co.ke

customercare@primebank.co.ke |www.primebank.co.ke
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STREET POLE SIGNS

Below are Prime Bank examples of street pole signs

MORE B %5ive tanic

SOCIAL 400M AHEAD

PUTTI NG Y ou FIRST

www.primebank.co.ke

PUTTI NG Y ou FIRST

www.primebank.co.ke

FEATURES

Important to note the light pole
spaces may vary in size

TRANSFER
MONEY
ANYTIME

PUTTI NG Y ou FIRST

www.primebank.co.ke
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STREET POLE SIGNS

Below are Prime Bank examples of street pole signs

FEATURES

Important to note the light pole
spaces may vary in size

Wﬁ\AM

~
/

PAY BILLS PrimeNet

TRANSFER

I MONEY
ANYWHERE Banking A

PUTTI NG Y ou FIRST

www.primebank.co.ke www.primebank.co.ke

www.primebank.co.ke
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Digital
A;g%/?ca tion

h



Eshots

Below are Prime Bank examples of internal and external e-shots

SIZES: AS,

The layout is created to integrate
the product in a manner to
engage and inspire the consumer

MOVING FORWARD
TOGETHER

We extend our congratulations to you our

vialued pariner, Kenya Bankers Association,

on yaur 55 Anniversary,

L

LANDSCAPE FORMAT

IMAGE HERE USE:
PASTE INTO COMMAND

HEADER HERE

SUB HEADER

Lorem ipum BODY TEXT HERE

TO CHANGE THE FOOTER OR
ADJUST THE IMAGE FRAME
OR ADJUST TO A NEW SIZE
PICK ANY ELEMENTS

ACCESS THE MASTER PAGE

T} Prime Bank

PUTTING YOU FIRST

coke | www.prmeban

THE ANGLED SLOPE SHOULD
BE SLANTED. A BOX GUIDE

CAN BE SPLIT DIAGONALLY TO
SHOW THE ANGLE

FEATURES

WE ARE NOW AT

DOCTORS PARK
ansme

Come visit us at

our new location
- -

Oear Vatued Customer,

kit our-new Parkdands heanth premises al Doctors Rark
Coruumnd Fmor.. 1 Parklanils Avene Nairobi,

asul eofiny i spacinis hankiog hall and i parking space,

| Prime Bank
KENYA BANKERS oo TTING 1Ok FIebT

The layout is created to intergrate
the product in a manner to engage
and inspire the consumer

The Steep footer is a constant
on our template to hold the logo,
Branch address and product logo

The three tier copy box should
always be on the left side of the
artwork with the main headline,
sub headline and copy template
respectively the layout is adaptive
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E-NEWSLETTER

Below are Prime Bank examples of prime bank newsletter

~ HOLE IN ONE

INTRODUCING
PRIME BANK’S
VISA GOLF CARD

2014 REPORT

BANK POSTS

‘t IMPRESSIVE RESULTS

GET INSURED

WELCOME TO
PRIME BANCASSURANCE

PUTTING YOU FIRST

WELCOME

MD’S NOTE

PRIMENEWS

elcome  to
the 22nd

issue  of

Prime News

Magazine

and the first of 2015
is that time again: A
new year which means new beginnings and the
utmost attempts to bring you up to speed on the
developments of our bank and the banking industry.

1 am very pleased because at a personal level, | have
always held the belief that ‘communication’ is the most
important key behind the success of any organization and
Prime News has always provided the platform to interact
with our customers and partners.

2014 was quite a successful year for the bank. Despite
prevailing economic environment, Prime Bank had an
outstanding year in terms of growth and profitability.
Through teamwork we made our dream work as we
incorporated technology in our major operations;
we unveiled internet and mobile banking system; we.
partnered with PROPARCO, the French Development
Financial institution to provide long term funding to our
customers

To end the year, as a family we gathered to say thank you
10 our customers at the annual retreat and to celebrate
good performance and recognize exemplary service,
Prime Bank staff put their best foot forward in celebrating
our end year party.

Going forward, technology will of course play a significant
partin our operations, and the new year will give us more

il The Year Ahead

time to re-work and re-develop our online presence both
through our main wwiw.primebank.co.ke website, as well
as through social media footprints.

Plans are underway to widen our network of Automated
Teller Machines (ATMs). We have already opened one at
our Eldoret Branch.

We have also adopted a personalized approach with
instant response to all our customers’ queries at all levels.
Our customer care desk is there for you to ensure a smooth
banking process. Please write to us on customercare@
primebank.co.ke

In this edition, read about our exciting partnership with
Kenya Golf Union, Junior Golf Foundation and Visa to
unveil a Golf Card- first of its kind in Kenya. Take time to
g0 through news making headlines in the banking industry
and more about the fall on ol prices.

We have improved our mix of story lengths and styles:
You will get longer reads when a story needs to be told,
briefer picces when the point can be made quickly.

Your views on the magazine will always be welcomed and
appreciated. Please write o us on marketing@primebank.
coke if you want to share your thoughts and comments.
Enjoy going through this ediition of Prime News. I wish you
all the very best. @

Bharat Jani
Managing Director

PRIMENEWS CONTENT

2-3 Prime Bank Launches
Visa Golf Card

Financial Performance
Report

National News:
Capital buffers to

Boos
Financial stability

EVENTS CORNER
19 Banu’s farewell

20-21 Annual Retreat
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UPDATES

NEW PRODUCT

rime Bank in  partnership
with Kenya Golf Union (GF),
Junior Golf Foundation (GF)
and Visa Inc. have launched
Prime Visa Golf Card — the first ever
golf card in Kenya

Prime Visa Golf Gold Card is a
co-branded Visa Golf Card specifically

Prime Bank
Launches

Golf Card

promotion of sports. Our products have
always added value to our customer’s
everyday life. We strive to give our
customers the best products with
highest quality,” added Kantaria

The partnership with KGU will
effectively allow golfers privileged
access to prestigious golf clubs in the
country and discounted green fees.

Cardholders will also access all core

designed to enable the bank's customers
enjoy a wide range of benefits on and

off the course.

The Prime Visa Golf Gold Card will
be offered exclusively to golfers. The
cardholder will enjoy a no joining fee
and a fully paid for annual subscription
by the bank.

Speaking during the launch of the card,
Vijay Kantaria - Director, Business
Development said the new venture
i geared towards promoting golf and
developing talent amongst the youth,

“Prime Bank will remit the entire
Annual Card Subscription Fees to
Junior Golf Foundation (GF) through
the Kenya Golf Union (KGU)," said
Mr. Kantaria.

Other benefits and features of the
Prime Visa Golf Gold Card include:
special discounts on purchases of
golf merchandise available at selected
Golf shops, Golfers Insurance policy
available at Prime Bank, and 100%
waiver on the joining fees for the card.
“Prime Bank has always been keen
on customer service, innovation and

Visa card services globally such as card
replacement, cash disbursement, lost/
stolen card reporting and many more
benefits that come with Visa gold Card.
Visa General Manager for East and
Southern Africa Mr. Jabu Basopo.
said the global payments technology
company is focussed on building deeper
and more valuable relationships with
financial institutions to offer variety
of Visa products (o their customers,

“We are proud to be part of yet another
first in the industry with the launch of
the Prime Visa Golf Card in Kenya. As a

KSHS.
2,000

THE AMOUNT
PRIME BANK HAS
UNDERTAKEN TO
REMIT TO JGF AS
SUBSCRIPTION FEES
FOR CARD HOLDERS

Mr. Michael Laxmi, Head of
Marketing, holds a dummy of the
Golf Card while Ms. Jackline
Oyuga, Head of Card Centre,
explains how it will work du

ration of a program
to promote junior golf on 5th
December 2014,

global payments technology company,
we understand the role that innovation
plays in growing the market and strive
to work with our partners to create new
and exciting products that enhance
convenience, as well as provide secure
and seamless payment options,” added
Mr.Basopo.

JGF Chairman Mr. Ashwin Gidoomal
said the Foundation has over the years
provided junior golfers the opportunity
of golfing competitively

“The foundation has developed a wide
range of golfers and we believe that
through this partnership, the foundation
will be able to place additional funds

21 PRIMENEWS - Issue No |

APRIL 2015 (

31 | Prime Bank Brand Guideline




Newsletter Eshots

Below are Prime Bank examples of prime bank newsletter eshot

@] Prime Bank

DID YOU PICK UP YOUR PHONE
TODAY WITHIN THE FIRST 3 RINGS

HAVE YOU GREETED YOUR
CUSTOMER BY NAME TODAY

THIS IS HOW TO DO IT THE
“PRIME BANK WAY"

,a) INTERNAL CALLS
Forex department,
Ann speaking, good marning.
b) EXTERNAL CALLS
Prime Bank Riverside,
Loise speaking good morning.
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HAVE YOU RESPONDED
TO ALL YOUR EMAILS

TODAY?

THIS IS HOWTO DO IT THE
“PRIME BANK WAY"”

* FONT seGoE U1 12)
* COLOUR

Automatic black

nfS-IGNm.._lRE

In carporate color (blue)




Prime Bank
Cards

h



Prime Visa Cards

Below are Prime Bank examples of prime bank cards

Prime Bank

r

1234 5678 9012 3U56

4167 pHaiaTy
i 11/07 s 11/13 V’SA

CARD HOLDER ELECTRON

-

Prime Bank

,PLATINUM:_E; q
(8678 9012 3USS
v i SIS

{OLDER =y
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Website



Prime Website: Homepage

The focus is emphasized on Prime Bank brand positioning. This
is achieved on the header area in which web banners involve
content such as campaign communication from the Corporate
units or information on current events of the bank.

The page content contain the details of corporate units

Corporate Homepage Structure

Header Area

Page content

(1) (2]

o Page content o

Partners Features

Footer (5
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Prime Content Page Product Section

Prime Website: Content Page E—

The focus is emphasized on Prime Bank Contents Corporate Unit P, oo o o e s a5
section. The page content describes the details of corporate unit

products content and all features of both primary and secondary

importance
It's important to note each product section changes its colour in

line to the Prime Bank Corporate colours

ATM Locator e
Content Page Structure Q Ao e oot =
Header Area
Prime Navigation Menu Bar
ot ael phploorparsts
PERSOMAL CORPORATE PRIVILEGE ABOUT US. CONTACT US
o 9 e PRODUCTS ONLUNE PAYMENTS TREASLIRY TRADE FINANCE ‘/"i’l ;‘;E‘eﬁi

jabllit

& FOREIGH CURAENCY
e Fi ol
rime

Emple

Page content P s ®—
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wnBA

Partners Footer Features 0
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BRAND GUIDELINE

Head Office - Nairobi

Riverside Drive

Pilot Line: (020) 420 3000 | Direct Line: (020) 420 3241

Customer Care: (020) 420 3222 | Email: customercare@primebank.co.ke

www.primebank.co.ke
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